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Introduction, Seadventures 

● Established 2018, Kemi
● Offers winter and summer

activities
● Hovercrafting
● SUP, jet skiing, etc.
● Licence of serving alcohol





BRIDGE PROGRAM

Vizualization
MIND MAP IS:

simple, 
interactive 
& tasty.



BRIDGE PROGRAM

Click on the number to 

get more information 

about the station







ZIMCORE HUBS | DESIGN THINKING

Helpful Tips
RESORCES TO BOOST YOUR ACTIVITY

TripAdvisor



TRIPADVISOR FOR BUSINESS

● The world’s biggest travel site

● User generated content

● Request or initiate the listing

● it’s free and easy to manage

● Feedbacks 

● Ratings 









Asian Market Segment 

● Research based on interviews done with Asian customer 

representatives 

● They reviewed the tour “Hovercraft trip to the Arctic Adventure 

Island”

● 3 most important findings:  

1. SAFETY

2. SCHEDULE (activities)

3. FOOD (ingredients, pictures) 

● These finding can be used to successfully market offerings to Asian 





Team Members: 

Nikita Katrashov
Maja Filipovic
Polina Malishkina 
Anton Silantev
Assi Inkilä
Saija Sievola



Sources
● https://www.tripadvisor.com/TripAdvisorInsights/w855
● https://www.theguardian.com/news/2018/aug/17/how-tripadvisor-changed-trave
● https://www.facebook.com/Seadventures-OY-163885234260935/
● https://seadventures.fi/
● https://www.instagram.com/seadventures_oy/?hl=fi
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