


Nice to meet you!
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Te a m  Le a d e r
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Who are C o nte xtra ?
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Beginning of work

Brief on the materials of the project Business Youth "117 questions of packaging"

Outlined the main areas of our work:

1. Formation of visual identity;

2. Formation of modern design of social networks and website;

3. Research of the European and Russian market, search for 

potential partners and clients.



WORK
IN EACH 

DIRECTION 

Visual Identity - Anastasia

Social Networks and Targeted Advertising – Karina

Research – Elena and Sudhan

Website – Nikita



Work organization
Using  a  Mind m a p



1. Visual Identity

The  wo rk wa s b uilt in  the  fo llo wing  o rd e r:

- Brie f

- Lo g o

- Ma te ria ls fo r so c ia l ne two rks a nd  we b site



«we will set up an empire for you»



- Na m e  o f the  c o m p a ny

- Re a d s a  m a g nifying  g la ss

- Dia g ra m s a nd  info g ra p hic s



Different color for each direction



General view of the VK group and Instagram



Updated cards and product section



2. Social Networks
C o m p a ny a na lysis





Content plan



Group design
C o ve r a nd a va ta r

(a d a p te d fo r m o b ile ve rsio n)

Links m e nu

(c a rd s)

C usto m ize d  

p ro d uc t se c tio n



Targeted Advertising

C o m p le te d  the  fo llo wing  ta sks:

- Se a rc h  fo r c a se s o f p ro m o tio n  o f m a rke ting  a g e nc ie s;

- De ta ile d  a na lysis o f the  fo und  c a se s (a ud ie nc e  /  a ve ra g e  a d ve rtising  c o sts /

c o st o f a ttra c ting  o ne  le a d , e tc .);

- Pro p o se d  c re a tive  id e a s fo r C o nte xtra p ro m o tio n;

- The  id e a  o f a  le a d  m a g ne t a nd  a  c he c klist fo r p re p a ring

g ro up s fo r a d ve rtising .



Case analysis



Website



Proposed creatives



How much would we save the agency if they ordered 
th is re se a rc h  a nd  m a rke ting ?

- 10 000₽ Ta rg e te d  Ad ve rtising

- 10 000₽ C o nte xtua l Ad ve rtising

- 1000₽ fo r m a in ta in ing  the  site  a nd  a d ve rtising

- 50 000₽ Euro p e a n  m a rke t re se a rc h

- 20 000₽ Visua l Id e ntity a nd  re d e sig n



EU partner analysis for about 50 company leads

C o m p e tito r a na lysis c o nsists o f Ind ustrie s suc h  a s ho lid a y a g e nc ie s, he a vy e q uip m e nts, 

Ste e l fa b ric a tio n , Ma nufa c turing  ind ustrie s in  C ze c h  re p ub lic , Slo va kia , Esto nia , Lithua nia , 

La tvia  a nd  Po la nd  m a rke ts.

Ana lysis o f c usto m e r p ro d uc t m a rg in

Id e ntific a tio n  o f C o nte xtra p ro d uc ts su ita b le  fo r c lie n ts/ p a rtne rs.

C o m m e rc ia l o ffe r re c o m m e nd a tio ns

3. Re se a rc h
Euro p e a n  m a rke t



Analysis of European companies



Research
Russia n  m a rke t



1 application for setting up advertising costs 2500 rubles

1 c lie n t in  Euro p e  fo r the  sa m e  se rvic e  will c o st us fro m  1500 to  2000 e uro s

A sig nific a n t d iffe re nc e !



Conclusion
Summing up the work we have done, we can say with confidence that we

managed to achieve our goal, namely, the packaging of the company.

Right now, Contextra has a complete visual design, a strategy for further

development and options for attracting customers. Brand book is ready. So,

having finished packing by the next month, Contextra should enter the

market. Exactly by December, because after the new year companies tend to

fire their marketers after annual reports.



Thank you for your attention!
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