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ABOUT THE COMPANT..

Existing for 1 year

« lrips for students and youth

around Russia

Unique tours with local quides

Low price Tor a young person
with a small income




JUR TASK..

lo develop a strateqy for entering the

market of the Nordic and Baltic countries




JUR RESULLS

durvey

Marketing Plan

Visa Requlations

Poster

ew Instagram account

Possible lanquage program

Possible cooperation partners
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SURVEY RESULLY

MOST IMPORTANT NEEDS WHEN TRAVELLING
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Travel Motivations

Learning the language of the country
Meeting new people
Interacting with locals

Travelling with people you know, like family..
Food

Changing places/views rather than staying in..

Experiencing the culture
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[ypes of accommodation

SURVET RESULLS

O Hotel O3 Hostel [ buesthouse T3 No preference




SURVEY RESULLS
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Health and ~ Festival
Wellbeing

Kind of trip
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Sport and ~ Relaxation
Adventure
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Culture
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Discovery

Instagram
Emails
Personal contact

Universities

Facebook
Website
Calls
TikTok

Preferred channels of communication
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MARKETING PLAN

[Who are you

« Joung and perspective travel agency which provides budget touristic products for
students and youth

[What do you want to achieve

« Baltic and Scandinavian markets in the nearest future, then - whole Furopean

[How do they want to be communicated with

market. In qlobal perspective - Latin-American market « Instagram and Emails (resulting from survey)

[Who are they

[Hovv are we doing

«  Students, young people from abroad (e.g. Nordic and Baltic countries) « Using survey resuls

«  feedback from previous customers

[How will we connect with them

« Internet, social media (pictures, posters, texts for posts, separate Instagram
account in English), cooperation with universities
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VISA REGULATIONS
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&  tripforstudents... Q)

1 2 0

Posts  Followers Following

Trips for students

@ Followed by hgiang_2142

Following v Message

TRAVELIN/ICOMPANY OFFRIENDS
WITH TRIPS FOR STUDENTS!

@) Liked by hgiang_2142
tripforstudents_eu Hello! We are Trips For
Students - the team of young people eager to
experience the new places for budget prices and
we proudly announce that we broaden ourselves
on international markets! Join our community
and follow the call of adventures. Your best trip
has yet to begin!

NEW INSTAGRAM
ACCOUNT

Including text in English

In future: tours specifically for
international students

Account as direct contact for
international customers



LANGUAGE PROGRAMME

survey results show: 634 of students would be interested in joining a pogramme, which
combines Russian lanquage studies with travelling Russia

Programme could be implemented as for example:
summer schoo
[anquage course at Russian university

Exchenge student programme
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POSSIBLE COOPERATION PARTNERS

Universities (e.q. Lapland UAY, finland; UIT, Norway; Waterford Institute of lechnology, Ireland,
Karlstad University, sweden)

« ravel Aqencies (e.q. tcolines, Novatours)

(tficial distribution channels (e.q. Visittinland.com, Visitnorway.com, Visitestonia.com,
|atvia travel, Lithuania travel)
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