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• Visit Lyngenfjord is a destination 
company for the area around the 
Lyngenfjord in north Troms.

• The company works for tourism 
companies located in and around 
the Lyngenfjord.

Institution Introduction



Case tasks
• Is our profile , content and communication in our SoMe channels coherent with 

our website?

• How can we improve our website and make it more user friendly and easy to 
navigate in order to increase sales?

• How can we increase the number of visitors to our website?

• How can we increase traffic from our SoMe channels to our website and 
convert it into sales?



Analysis on the website

• Has customer support issues.
• Has to much cluster 

information.
• Has language barrier.



Customer support issues

• In the visitlyngenfjord website, the contact information is not on the 
front page.

• With the booking in the website, some products are not being able 
to book properly.



Our suggestions

1. Artificial intelligence quick reply chat box
A.I. chat box is pre-written answers for short key word 
questions.
For short questions. A.I can instantly answer basic 
questions for the customers



2. Question queue

Screenshot from Sorrisniva



3. Use sub-topic to reduce clusters.



3. Add more languages on the website



How to increase the number of viewers to the 
website? 



Google advertise





To be listed as top when costumers google 
“Lyngenfjord”.



Advertises to those who watch videos about “Lyngenfjord” or 
“northern Norway skiing”. 



Social media



Advertise activities on Facebook



Add booking info in 
the posts on Facebook

For booking dogsledding,
Contact us:

E-mail: booking@visit-lyngenfjord.com
Phone: +47 77210859



The content on the website are not coherent with social media platforms

• Guests want different info on website and social 
media. 

• For the website, guests want specific information, 
for example, price, room styles. While social 
media show inspirations and ideas.

• Therefore the messages that you sent out and 
put on these different platforms should be 
adjusted to that customer.
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